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“For sure this will
be the year of
mobile ...”
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“And ... SO was last
year ... and the year
before ... and the
year before that ...”
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Why Mobile Local Media?

The growth of smartphones and number of consumers using mobile
devices to access the Internet for search and social networking

The Kelsey Group’s Mobile Local Media (MLM) advisory service Is
designed for companies that have a stake in the emerging mobile
local media opportunity.

MLM will provide research and analysis of:
Content
Delivery (bandwidth, access device)
Customer/advertiser acceptance

MLM fills market intelligence void for companies pursuing mobile
strategies by providing original research and data including:

MLM Forecast
Mobile Market View
Local Commerce Monitor
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Mobile Local Media Coverage

Every aspect of mobile in local marketing and advertising, including:
Mobile advertising
Mobile coupons
Mobile mapping
Local premium content
Geolocation and GPS
IPhone local app development
WAP services
SMS-based TXT advertising
Directory assistance
Integration with online, traditional and out-of-home media
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$155 Billion* U.S. Local Media and Ad Market

Newspapers
Direct Mall

Radio

Print Yellow Pages

Out of Home (Non-digital)
Cable TV

Magazines

Digital/Online Interactive

*2008 estimated total local ad revenues. Source: TKG Proprietary and Confidential.
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USS$ Billions

U.S. Local Media and Ad Spend: 5-Year Forecast
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U.S. Mobile Ad Revenues 2008 — 2013
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U.S. Mobile Ad Revenue Breakdown
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All About Michael

Michael Boland, Program Director,
Mobile Local Media

4 years — The Kelsey Group;
research, consulting and
advisory services

6 years — writer/reporter, Forbes
Magazine, Red Herring,
Business 2.0

Supported by Matt Booth, Rick
Ducey and all the analysts at
Kelsey/BIA
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Diving Into The Data

“So, Michael,

why will this

year be the
year of
mobile?”

“Well Neal, I'm glad
you asked ...”
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Where We Are Now

Chart 1.
Mobile Internet Usage Penetration Across
Sixteen Measured Countries (Q1 2008)

Mobile Web is at 54.5 million
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he Game Has Been Changed

New device standards
Open developer environment/application marketplace
16.6% of worldwide smartphone sales in Q4
Buoyed global smartphone segment
30% of U.S. smartphone sales

Proprietary and Confidential.

EI] E Sle Copyright © 2009 The Kelsey Group, a division of BIA
i ; . :
suss Advisory Services, LLC. All Rights Reserved.



Global Smartphone Market Shifts

Market Shares in the Smartphone Markeis
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Getting Smarter

Smartphone sales outpacing
the market

11% share of global handheld
sales (Gartner)

20% usage penetration in the
U.S. (TKG)

50% report likeliness to own a
smartphone in next two years
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Getting Smarter: More Data

Service Penetration, Smart v. Feature Phones, April 2008, US
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Getting Smarter: More Data

Service Penetration, Market v. iPhone
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Increase In Percentage of Mobile Users With Data
Plan for Internet Access

Almost one-third of mobile phone users now have a separate data plan for Internet access
— another manifestation of the general trend toward greater functional robustness and
connectivity for mobile devices.
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Increase In Percentage of Mobile Users Who
Access Internet

Almost 40% of mobile users report they access the Internet from their mobile device. This
represents an increase of 6.5 points, or about 20%.
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Mobile Local: Reaping the Benefits
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Intent on Local

“Local search on the mobile device indexes higher
than the desktop by about two to three times.”

— Diana Pouliot, mobile ad sales director, Google

oogle
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Local’s Share of Mobile Search Volume

Searches 2008 Searches 2013

Local

64.9%

Non-local Non-local
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Mobile Features Used Iin Past Six Months

Searched Internet for local products or
services

Searched Internet for products or services
outside my local area

Got information about movies or other
entertainment

Got information about restaurants or bars

Connected with a social network

Watched or purchased a music video or
Internet video (e.g., YouTube)

Used Instant Messenger service
(e.g., Yahoo Messenger)

Source: TKG Mobile Market View Wave Il, October 2008,
[:l:]] E @ l sample = 512.
-I. Wave |, September 2007; sample = 500.

Methodology: Online. Cosponsor: ConStat.
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Types of Businesses Searched for in Past 6
Months

0% 10% 20% 30% 40% 50%

43.4%

Restaurants/Bars

Movies/ Recreation

Retails Stores

Banks/ATMs

Hotels/Lodging

Transportation®

Autos

Homes/Apartments

* Includes taxis, airlines, etc.

Source: TKG Mobile Market View Wave II, October 2008,
sample = 512. Base for this question = 173 (of 512): Proprietary and Confidential.
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How Will All This Be Monetized?

Clicks, phone calls, branding,
conversions ...?

Unique form factor: portability,
location awareness

CPA (mobile coupons, product
reservations)

Banner ads

Mobile SEM and SEO
E-commerce
Micropayments
Pay-per-call

Voice search

SMS

I< C1J E sl

_all ATET = 11:32 AM Y=
Nearby Stores Store & Products
Circuit City Directions
1200 Van Ness Ave
San Francisco, CA 94108 Call
(415) 441-1300 Trip cost: $0.59

14 productes matchinag "sonv flat eereap™
I b | A Al bl b Rk DAL R R sty B el el
L = =

TV Guide On-Screen Intera... 51619.99

Product Information for SON KDL- 0
40W4100 Sony 40" W Series LCD
HOTV Model # SON KDL40WA100 Em

TV Guide On-5creen Intera... 51899.99

# Product Information for SON KDL- 0
40W4100 Sony 40" W Series LCD
~ HDTV Model # SON KDL40W4100 EEE

Sony 37" L Series LCD HDTV  5545.99

Product Information for SON 0
KDL37L4000 Sony 37" L Series
LCD HDTV Model & SON

f8

Mearby Stores

Proprietary and Confidential.
Copyright © 2009 The Kelsey Group, a division of BIA
Advisory Services, LLC. All Rights Reserved.



Quality Over Quantity: Mobile Engagement

Mobile engagement higher than online
Display ad CTRs = 2% (Verizon)
Compared with online CTRs = 0.25%
Market research firm GfK reports (U.S. and U.K.):
Mobile ad recall rates = 33% (41% for iPhone users)
Response rates among recalled ads = 33% (50% for iPhone users)

Purchase or store visit after seeing mobile ad = 14% (25% for iPhone
users)

Blyk reports ad response rates of between 12% and 43%, depending
on the application.

Y= Pl d g
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verizon
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Local’'s Share of Mobile Search: Volume

VS. Revenue
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Mobile SuperForum: What the Heck Is It?

Many conversations; one tent:
Keynotes
Product focus
Monetization
Case studies
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Keynote Speakers

Dinesh Moorjani , senior VP, mobile, IAC
Bill Swislow , senior VP for product, Cars.com
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A Focus on the Product

Walt Doyle , president and CEO, uLocate Communications (Where.com)
Scott Dunlap , CEO, NearbyNow

David Yoo , senior VP and chief product officer, AT&T Interactive
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Monetization: Serving Mobile Ads

Nick Gee, director, product
management, mobilePeople

Lee Gientke , director of partner
development, OrangeSoda

Craig Hagopian , president and
CMO, V-Enable
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Case Studies: What's Working Today

Rich Abronson , VP and cofounder, Gumiyo
Tom Kenney , president, Verve Wireless
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Questions We'd Like to Answer

What are the mobile products being developed today?
What do mobile users want?
What are the ways they’re using their devices?

What does this tell us about content delivery and targeting
opportunities?

What are the ad formats that work in this form factor?
What kinds of mobile ad campaigns are working today?
Where is this moving tomorrow?
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Thank You for Joining Us Today

March 16-18, 2009

Hyatt Regency Century Plaza

Los Angeles, California
www.KelseyGroup.com/Marketplaces2009
(609) 921-2455

Mobile Local Media continuous Advisory Service

www.KelseyGroup.com/Services/Mobile-Local-Media.asp

--.. Michael Taylor
(937) 610-6257

mtaylor@kelseygroup.com

Michael Boland
mboland@kelseygroup.com
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